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For more than 30 years, Building Connection 
has been the primary source of independent 
industry information for Australia’s building 
market – worth more than $60 billion per 
annum.

Primarily targeting the micro-builder (1 – 10 staff), Building 
Connection provides the market with independent, well-
researched technical advice, through an investment in our own 
researchers/editors and the support of experts columnists.

Our readers businesses focus on the booming renovation/new 
build and repair sectors and as small businesses, these industry 
professionals are normally difficult to communicate with and 
influence. Building Connection provides direct access to the 
business owner and decision makers, putting your message in 
front of this important sector of the building industry.

We are unique in that we promote the passing down of ‘tribal 
knowledge’, the wise old-man-way of doing things that is in danger 
of being lost to time.

abouT building ConneCTion

online
The www.buildingconnection.com.au website is a valuable 
vehicle for communication between the print editions of Building 
Connection, to keep the industry up to date.

e-newsleTTer (nib)
The fortnightly e-Newsletters are a newsfeed featuring all recent 
press and product releases delivered to industry inboxes across 
Australia and New Zealand.

www.facebook.com/BuildingCXNMag/ www.twitter.com/BuildingCxnMag www.linkedin.com/showcase/building-connection-australia/

www.buildingconnection.com.au/tv/



We remain independent of any industry association but work with 
them and their members on various stories, as appropriate. 

In order to develop our story content and technical articles, we 
consult closely with many industry groups and their individual 
members. We greatly value these ongoing relationships and in 

turn offer these organisations access to disseminating important 
messages to the broader market.

indusTry relaTionships



Building Connection maintains its position as the leading 
independent trade publication for the professional building 
industry. For more than 30 years, the magazine has been the 
primary source of technical content for the industry – developing 
targeted content to help industry grow, to educate the building 
industry professional, and to interpret the changing regulatory and 
technological environment.

adverTising raTes

Casual X 4 annual plan

Full Page $7,350 $6,900

1/2 Horizontal / Vertical $3,980 $3,740

Double Page Spread $14,700 $13,800

Loose Inserts $7,350 $7,350
Rates do not include GST. Inside double-page spreads command a 15% loading. Back cover +25%.

magazine deadlines

booking 
deadline

maTerial 
deadline

mailhouse  
daTe

Autumn 2019 November 30 December 7 January 20

Winter 2019 March 1 March 8 April 17

Spring 2019 June 7 June 14 July 24

Summer 2019 September 12 September 19 October 30

Autumn 2020 November 29 December 6 January 15

magazine
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This is a unique media opportunity offered to selected advertisers 
that have a story to tell.

For an advertiser who has committed to a 4-issue Full Page 
advertising schedule, this is an upgrade opportunity for your last 
insertion. a maximum of 3 have been allocated in each issue.

Upgrade to a double-page spread consisting of:
1 x page of advertorial and 1 x page of advertising 

• Advertorial is to be provided by the client (500 words in length). 
This includes company name, headline, precede, body text, 
caption and web/email details. 

• 1-2 images to be supplied as jpeg files at 300dpi. 

• Final Word file ONLY to be emailed to traffic@build.com.au

• Accompanying advertising page using the standard process.

on The Job

invesTmenT

Final insertion of a 12 month 4 issue  
Full Page schedule $8,500 

Only one “On the Job” is available to an advertiser over a 12 month period

on The Job

headline headline headline

M int pre, qui dolut ex eosae 
labo. Nemporrovit doluptur? 
Modi apid quati invenda di 

ditis milicia eperion sendion nossus.
Obiscidi officidus, occupti 

aepereperum idis conecus dolorio 
nsequi solorunt dolorem autatem 
porenim enestiorum eate et hariorio 
veliquam consedis et enis parumqui 
dolor adi qui tem rae veliaepre omnias 
erernamus as acerum, temolorum 
labo. Officia sandentur sus eum lignis 
estotat iaturio. Et laborum reperfero 
coreperit elest audante eume molorpo 
ssitati ostrum id est, tentio. Nem ut 
aditatusaped mo velique acepudis 
elicipis aut dolupta is repratem ipsum 
vendeli tatiam volum inciatem volessi 
mperum que vid modisqu iatium expero 
invellaboris ulluptat late volorum 
faccullor a veruptat volupiet excessi 
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comnimendit, sum harum dolorporia 
nam quias rem fugitia con ex explabor 
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molorrum quasped quisquunt elest 
pelenih icitis molupta sperspe cus abore 
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comnime nditatum quam corruption 
consende mincid est quis int pro etur, 
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postrum, odit, qui offictur, nusaperi 
doleniti untur sum quat.

Ed magnam, ium sequi ut que pro tora 
sequis nonaasmd akdasd sequi blacea 
dolorest, ut moloreperum nihitat.

Sus, tem invelle ssimaio nsectiostem 
num volut id quam, que alissim olores 
eos et et poresentia deliquis sa arum 
amus ventur asperna tiscitam qui 
is iscider untiatur sitatur, ut quist 
velesequis sed quod que omnis ne 
dolupta sinciet inulla dolectur adis aut 
faccabor reped qui autent.

Unt, venda volorectore pa voluptur, Bit

laborro magnihi llenihi llorpor 
erspidisti que.

Us. Que prepudaecus. Odi imus, offic 
te pa volupta tibusae pliatiis repersp 
idigniscia digendias eaqui sitiat del esto 
cuptur audandia et et derum quatur 
repreris eos dolendi di consequi blat 
quunt.

Hilitatur? Dist ex et eossinctat 
alibusa ndebis volorem. Itatior ati 
berchillore sequod mod etur asi 
conecuptias sae odignimus ad ut il eles 
custius explis in restrum et modis nos 
nam, sequi con conest, ut et vellabo. Ut 
odi cusandi psunte doluptam quaero 
cus.

Il isque elibus coriberferis et ut et 
quae. Obit, consequaspis ipsum, cum 
excepudam faccae pelitia susdam 
exerspicae et audis et landem. Eque rem 
sequid estist ommolum aci is eatquunt 
et re pe modi dolut omnimilibus reria in 

ea plam renim imusdandit aligentibus, 
sim quia que voluptae la perum liquam 
ipiet aut alit aut esequatur magnihiliae 
minulpa nectiamus in exerio. Nam 
nobitibus quos pos aliatia cus ation net 
utatemo luptatur, sintur sit, soluptatus 
eaqui nosapel lenimincium et et idus as 
magnis sin ra nonsequiam voluptatium 
corum imoluptat.

 enecto mo tem re plaborias dita cum
harions equasimagnat ea nulparum is 

et aut accatur itatempore praest ullabo. 
Ducitatur a conserecto te et aut eaqui 
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Otas quodignimus siti repra que lautate conseque restectatem hicilitissi adi debis initata conet pelita 
eum ut vid ex et omnihilibus nit voloribus dolut et quo ma cusdam nem quuntur?
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Contact: name here 
web address here

on the job - company name
ADVERTORIAL

full page advert

Untitled-17   1 21/09/2007   1:35:27 PM

For specifications please contact traffic@build.com.au 



50,000+ 
Unique visitors anually

1.42
Pages per session

1.21
Avg. session duration

www.buildingconnection.com.au website is the site that caters 
for the building industry.  The site fills the much needed hole 
between the quarterly editions of the magazine and provides 
the industry with a single point for keeping up to date with press 
and product releases. We regularly receive industry and product 
news which doesn’t meet our quarterly print publishing schedules 
– the website offers a unique environment to disseminate this 
information to our active database of industry visitors.

The website has been developed for responsive viewing – making 
it accessible to all building professionals on any device that is 
relevant (desktop, tablet or mobile)

websiTe

dimensions invesTmenT

Leaderboard Banner 728 x 90 pixels $600 Per Month*

M-Rec 300 x 250 pixels $600 Per Month*

*minimum 3 month commitment

websiTe

your adverT here

your  
adverT here

leaderboard

M-Rec

www.buildingconnection.com.au



The Building Connection e-Newsletter provides a powerful 
communication medium for our opt-in audience of building 
industry professionals.

delivered fortnightly, the e-Newsletter provides a valuable update 
about industry news and product releases, while filling the 
important communication gap between the quarterly publication 
of the sister magazine.

news-in-brief (nib)

dimensions invesTmenT

News Tower 125 x 180 pixels $250 per newsletter*

News Breaker 468 x 60 pixels $250 per newsletter*

*minimum commitment 2 insertions

2320 
Opt in subscribers

28.7%
Avg open rate

4.71%
Avg click through rate (ctr)

news-in-brief (nib)

your adverT here

your adverT here

your  
adverT 

here
News tower

your  
adverT 

here
News tower

News breaker

News breaker



To complement our magazine, website and e-newsletter offering, 
we have launched building Tv. 

Online videos are unquestionably a popular vehicle for brands 
looking to build or maintain a strong voice in the industry. 
building Tv is a new service aimed at giving marketers an 
opportunity to communicate with our important audience of 
engaged systems integration professionals. 

As with any marketing, reach is a key objective. building Tv 
leverages existing websites, e-Newsletters and social media within 
the building eco-system to ensure your message is in front of 
the whole industry. The building Tv channel is found at www.
buildingconnection.com.au/tv/. 

All videos, once uploaded to the building Tv YouTube channel, will 
be distributed through:
• Building Connection website
• e-Newsletter platform (NIB)
• Social Media (Facebook, Twitter and Linkedin)

building Tv

invesTmenT

Per Video $200
www.buildingconnection.com.au/tv/



ralph harpur
0417 449 699

ralphharpur@build.com.au

adverTising

Tracey glanville
03 9542 9000

traffic@build.com.au

adverTising TraffiC

Jeremy sweet
03 9542 9009

jeremysweet@build.com.au

general manager 

Justin felix
03 9542 9024

justinfelix@build.com.au

ediTor

ConTaCTs

Connection Magazines Pty Ltd
Unit 2, 18-22 Lexia Place, 
Mulgrave VIC 3170 Australia

Terms and CondiTions
1: The advertiser assumes responsibility for the quality of any advertising material that does not comply with 
the material specifications. 
2: The advertiser assumes responsibility for delivery of material to Connection Magazines by the material 
deadline. 
3: Payment of invoices is strictly within 15 days of invoice. 
4: Cancellations of bookings after the booking deadline will incur fees to the full value of the booking 
placement. 
5: The publisher will make every endeavour to ensure the insertion of an advertisement in accordance 
with the advertiser’s instructions, but no liability will be accepted for any loss occasioned by omission or 
misplacement. 
6: The publisher reserves the right to treat any condition or placement instructions by the advertiser as a 
request only. 7: The advertiser acknowledges that the publisher will not be held liable for any loss suffered by 
the advertiser as a result of the publisher’s failure to place an advertisement (or any part of an advertisement) 
or from any error in any advertising material published. 
8: At no time will any advertising agreement be contingent on the provision of editorial in the magazine by 
Connection Magazines. 
9: The publisher reserves the right to cancel or suspend booking confirmation at any time. 

Connection Magazines will not be responsible for reproduction quality of supplied artwork that does not meet 
specifications such as: Truetype fonts, 4-color black text, reversed type below 10pt, knockout 100% black text, 
fonts which have not been embedded, elements saved in RGB or LAB colour instead of CMYK, images with 
an effective resolution below 300dpi, no bleed included or the file is incorrect size, solid black backgrounds 
without 40% cyan stipple behind, maximum total inkweight above 280%, advert without trim marks, crop 
marks less than 5mm away from the trim and type outside the type safe area.

publisher’s Clause
The publisher reserves the right to insert the word ‘advertisement’ when, in the publisher’s opinion, an 
advertisement resembles editorial material. Advertisers and agencies assume liability for all content 
(including text, repesentation and illustrations of advertisements and also assume responsibility for any claim 
arising therefrom made against the publisher).  
The publisher cannot be held responsible for circumstances beyond its control, such as industrial strikes, 
act of God, action of any government or quasi government entity. The publisher reserves the right to hold the 
advertiser and/or its advertising agency jointly or severally liable for each monies as are due and payable to 
the publisher.


