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Connected Home Australia reaches the whole Australian market

10,105 national circulation*

*CAB audited

1,619	 QLD

426	 WA

VIC/TAS  
3,731

487	� SA/NT

216	 OS

NSW/ACT 
3,626

Connected Home Australia targets all specialised sectors

Subscribers 
27%

Industry 
supply 
21%

Industry 
trained 

professionals 
29%

19%	� Building designers/architects

9%	 CEDIA trained professionals

4%	 InfoComm

Connected Home 
Australia is proud to 
be the official industry 
media partner for CEDIA 
Australasia (Custom 
Electronic Design & 

Industry Association). The CEDIA 
organisation is a world-wide 
professional association, whose 
members are leaders in the design, 
installation and supply of custom 
electronic systems. CEDIA members 
are key influencers in the market  
and dominate the medium to  
high-end projects.

InfoComm 
International® 

is the leading non-profit association 
serving the professional AV 
communications industry worldwide. 
Connected Home Australia is  
proud to be working with, and 
providing magazines to, all  
InfoComm members.

The BDA is an industry 
association, which 
represents building 
design and drafting 

professionals involved in all aspects 
of the building design sector, covering 
the design of residential, commercial, 
industrial, institutional buildings  
and structures. Connected Home 
Australia goes to all members of 
the Victoria, NSW and Queensland 
chapters of BDA.

Our distribution includes

90.2% keep magazine as 
ongoing reference

Cost per issue full colour Casual1 x6 Annual plan2

Double-page spread $7,200 $6,240

Full page $3,780 $3,220

1/2 page $2,085 $1,780

Loose inserts3 $3,780 $3,780

Rates do not include GST. 
1Casual booking rate for one advertisement in one issue.  
26x plan rate per advertisement when committing to six 
consecutive issues with advertisements of equal value.   
3Multiple sheet inserts will attract a price on application. 
Loadings and preferred positions: First two double-page spreads 
inside front cover command a 15% loading. Back cover +25%.  
Ads will be positioned with best regard to related stories  
where available.Pr
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Jan/Feb 09 – Control systems review
Comparing and contrasting available control systems in Australia.

Mar/Apr 09 – AV review
Comparing and contrasting different distributed audio and video systems in Australia.

May/Jun 09 – CEDIA Expo 09 lead-up special
Offers an early look at who will be exhibiting at the show, a list of special events and Expo  
course highlights. Generates hype to raise awareness among potential attendees.

Jul/Aug 09 – Available at Expo
Handed out to Expo attendees and reinforces your presence in the connected home industry.

Sep/Oct 09 – CEDIA Expo 09 highlights feature 
Comprehensive feature discussing hardware and componentry (availability and functionality).

Nov/Dec 09 – Consumer bumper edition
18,000 copies distributed to trade and consumers using Gordon and Gotch.


